JCC OFFICIAL COURSE OUTLINE

Course number, title and credits; total time allocation

	Course Number
	BUA 230
	Credits
	3
	Title
	Principles of Marketing

	Lecture/Discussion
	45
	hrs/semester
	
	Lab
	
	hrs/semester
	
	Clinical
	
	hrs/semester


Catalog description and Pre- and Co-requisites (Same as taxonomy and catalog)
Students analyze the marketplace to identify customer wants and needs and develop effective strategies to satisfy them. Emphasis is placed on research, marketing environments, strategic planning, buyer behavior, evaluating key competitors, and the marketing functions of product or service planning, pricing, promotion and distribution. Prerequisites: CIS 095*, ENG 085*and ENG 090*

Knowledge, skills and abilities Students Acquire from this Course (Educational Objectives)
	Understanding marketing environments (ADO 7)
Evaluating key competitors (ADO 7)
Evaluating marketing functions (ADO 7)
Determining marketing strategies for promotion of service, pricing, promotion, and distribution (ADO 7)


Associate Degree Outcomes Addressed in this Course (These must appear in course syllabus)

	ADO 7 Developing: Critical Thinking


Units/topics of Instruction
	Chapter Objective 1: Define marketing, explain how it creates utility, and describe its role in the global marketplace.
Chapter Objective 2: Contrast marketing activities during the four eras in the history of marketing.

Chapter Objective 3: Explain the importance of avoiding marketing myopia.
Chapter Objective 4: Describe the characteristics of not-for-profit marketing.

Chapter Objective 5: Identify and briefly explain each of the five types of nontraditional marketing.

Chapter Objective 7: Identify the universal functions of marketing.

Chapter Objective 8: Demonstrate the relationship between ethical business practices, social responsibility, and marketplace success.



Instructional Techniques and Procedures
	Lecture, hands-on video and scenario case studies each week, quizzes each week, weekly forum reflections of chapter readings.


Instructional Use of Computer or Other Technology

	Smart classroom projection for demonstration.


Instructional Materials and Costs to Students

	Textbook


Skills and abilities students should bring to the course
	
	 FORMCHECKBOX 

	a limited amount of material
	
	 FORMCHECKBOX 

	basic, pre-algebraic problems

	Able to read
	 FORMCHECKBOX 

	an average amount of material
	Able to compute
	 FORMCHECKBOX 

	simple algebraic problems

	
	 FORMCHECKBOX 

	an above average amount of material
	
	 FORMCHECKBOX 

	higher order mathematical problems

	
	 FORMCHECKBOX 

	relatively easy material
	
	 FORMCHECKBOX 

	short compositions

	Able to read
	 FORMCHECKBOX 

	moderately difficult material
	Able to write
	 FORMCHECKBOX 

	medium length compositions

	
	 FORMCHECKBOX 

	technical or sophisticated material
	
	 FORMCHECKBOX 

	lengthy compositions

	
	 FORMCHECKBOX 

	keyboard skills/familiar with computer
	
	 FORMCHECKBOX 

	

	Able to use
	 FORMCHECKBOX 

	computer application
	Other necessary
	 FORMCHECKBOX 

	     

	technology
	 FORMCHECKBOX 

	web navigation
	abilities
	 FORMCHECKBOX 

	


The course is usually scheduled
	Day:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring

	
	
	
	
	
	
	

	Evening:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring
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