JCC OFFICIAL COURSE OUTLINE

Course number, title and credits; total time allocation

	Course Number
	BUA 231
	Credits
	3
	Title
	Advertising, Promotion, and Public Relations

	Lecture/Discussion
	45
	hrs/semester
	
	Lab
	
	hrs/semester
	
	Clinical
	
	hrs/semester


Catalog description and Pre- and Co-requisites (Same as taxonomy and catalog)
Students study the principles and practices of numerous promotional tools used in marketing communications. Topics include creation of advertising, media strategies, message appeals, plus the use of specialty advertising, sales promotion and public relations to help sell goods, services and ideas.”Prerequisites: CIS 095*, ENG 085*and ENG 090*

Knowledge, skills and abilities Students Acquire from this Course (Educational Objectives)
	- Survey the industry of marketing, advertising and public relations, its history and

impact of our society.

- Determine the role of marketing, advertising and public relations in the

consumer’s buying process.

- Describe the use of quantitative and qualitative analysis as tools of business.

- Explore the advantages and disadvantages of the various media and media mix.

- Examine various media pieces and campaigns to highlight their impact.

- Utilize the best practices of marketing, advertising and public relations to prepare a personal promotion

plan to “sell” you within your career field.(ADO 7)



Associate Degree Outcomes Addressed in this Course (These must appear in course syllabus)

	1. ADO 6 Understanding and appreciating aesthetic experience and artistic creativity.

2. ADO 9 Working productively with others.)


Units/topics of Instruction
	



Instructional Techniques and Procedures
	Lecture, hands-on video and scenario case studies each week, quizzes each week, weekly forum reflections of chapter readings.


Instructional Use of Computer or Other Technology

	Smart classroom projection for demonstration.


Instructional Materials and Costs to Students

	Textbook


Skills and abilities students should bring to the course
	
	 FORMCHECKBOX 

	a limited amount of material
	
	 FORMCHECKBOX 

	basic, pre-algebraic problems

	Able to read
	 FORMCHECKBOX 

	an average amount of material
	Able to compute
	 FORMCHECKBOX 

	simple algebraic problems

	
	 FORMCHECKBOX 

	an above average amount of material
	
	 FORMCHECKBOX 

	higher order mathematical problems

	
	 FORMCHECKBOX 

	relatively easy material
	
	 FORMCHECKBOX 

	short compositions

	Able to read
	 FORMCHECKBOX 

	moderately difficult material
	Able to write
	 FORMCHECKBOX 

	medium length compositions

	
	 FORMCHECKBOX 

	technical or sophisticated material
	
	 FORMCHECKBOX 

	lengthy compositions

	
	 FORMCHECKBOX 

	keyboard skills/familiar with computer
	
	 FORMCHECKBOX 

	

	Able to use
	 FORMCHECKBOX 

	computer application
	Other necessary
	 FORMCHECKBOX 

	     

	technology
	 FORMCHECKBOX 

	web navigation
	abilities
	 FORMCHECKBOX 

	


The course is usually scheduled
	Day:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring

	
	
	
	
	
	
	

	Evening:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring
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