JCC OFFICIAL COURSE OUTLINE

Course number, title and credits; total time allocation

	Course Number
	CIS 133
	Credits
	1
	Title
	Brand Identity Design

	Lecture/Discussion
	15
	hrs/semester
	
	Lab
	
	hrs/semester
	
	Clinical
	     
	hrs/semester


Catalog description and Pre- and Co-requisites (Same as taxonomy and catalog)
	This course introduces students to common contemporary practices of corporate brand identity design. Review and discussion of brand-building concepts are researched, and analyzed. 


Knowledge, skills and abilities Students Acquire from this Course (Educational Objectives)
	• Demonstrate understanding by evaluating case studies

• Engage in critical dialogue 
• Identify program elements

• Understand key elements of sustainable design


Associate Degree Outcomes Addressed in this Course (These must appear in course syllabus)

	ADO 6: Understanding Aesthetic Experience & Artistic Creativity, ADO 7: Critical Thinking


Units/topics of Instruction

	Topics include building the brand experience, mission, vision and values, sequence of cognition, brand awareness, types of logo design, brand strategy, SWOT analysis, brand evolution, brand brief and competitive analysis.


Instructional Techniques and Procedures
	Online lecture and video demonstration, discussion forums, hands-on activities.


	


Instructional Use of Computer or Other Technology

	Facilitated online directives and discussion (with a variety of visual resources as needed), hands-on practice, and peer/instructor feedback.


Instructional Materials and Costs to Students

	Textbooks


Skills and abilities students should bring to the course
	
	 FORMCHECKBOX 

	a limited amount of material
	
	 FORMCHECKBOX 

	basic, pre-algebraic problems

	Able to read
	 FORMCHECKBOX 

	an average amount of material
	Able to compute
	 FORMCHECKBOX 

	simple algebraic problems

	
	 FORMCHECKBOX 

	an above average amount of material
	
	 FORMCHECKBOX 

	higher order mathematical problems

	
	 FORMCHECKBOX 

	relatively easy material
	
	 FORMCHECKBOX 

	short compositions

	Able to read
	 FORMCHECKBOX 

	moderately difficult material
	Able to write
	 FORMCHECKBOX 

	medium length compositions

	
	 FORMCHECKBOX 

	technical or sophisticated material
	
	 FORMCHECKBOX 

	lengthy compositions

	
	 FORMCHECKBOX 

	keyboard skills/familiar with computer
	
	 FORMCHECKBOX 

	

	Able to use
	 FORMCHECKBOX 

	computer application
	Other necessary
	 FORMCHECKBOX 

	     

	technology
	 FORMCHECKBOX 

	web navigation
	abilities
	 FORMCHECKBOX 

	


The course is usually scheduled
	Day:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring

	
	
	
	
	
	
	

	Evening:
	 FORMCHECKBOX 

	Fall
	 FORMCHECKBOX 

	Winter
	 FORMCHECKBOX 

	Spring


	Prepared by  Christie Hughes
	
	Date        July 28th, 2012

	Approved by Dept.       
	
	Date        

	Approved by Dean      
	
	Date        

	Approved by Curriculum Committee
	
	Date        


(last names, please)

CIS126 CourseOutline

Revised:  07/12

